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Our mission is to make good life 
taste great.
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Concept: making good
life taste great
Bär Bar started from the frustration, that even in Nordics the most 
talked about superfoods are exotic fruits and berries, such as goji 
and açaí, which are flown in from the other side of the globe. We 
don’t think this makes any sense, as the Nordics are home to 
cleanest, most nutritious berries. 

We want to build a brand that serves the health-concious, hectic 
lifestyle consumers with delicious, easy and healthy product. Our 
product assortment consists of fresh smoothies, smoothie bowls, 
sandwiches, overnight oats and vitamin shots. Our products are 
made from frozen, high-quality berries, grown in the world’s 
cleanest environment. Our ingredients are free from preservatives, 
added sugar and other nonsense.

We offer all of our products made to order. We operate 15-60m2 
stores that have 6-20 seats, but concentrate on take-away. The 
concept works amazingly on food delivery platforms as well, such 
as Foodora and Wolt.
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We grow with global trends

Personal wellbeing &
food-related awareness

Demonstrated by trends related to 
veganism, gluten-free, raw food and 

oats focused diets.

Eating convenience

Demonstrated by growing demand for 
fast casual, and home delivered high 

quality food
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Demand is growing
We focus on two rapidly growing trends:

1. Personal wellbeing and food-related awareness, which is 
demonstrated by trends related to veganism and gluten-
free, raw food and oats focused diets.

2. Eating convenience, which is demonstrated by growing 
demand for fast casual, and home delivered high quality 
food

We respond to these trends by offering made-to-order fast, easy, 
delicious and healthy options for take-away, home delivery or fast 
eat-in.

Our core demographic target group is 24-45 year old, medium to 
high income women who pay attention to their personal well-
being.

We serve the target market from efficient 15-60m2 stores that are 
located in shopping center main floors, traffic hubs and city center 
brick and mortars.



Bär Bar
Concept & Products
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Making good life taste great

Everyone deserves to live a good, healthy life without hassle, stress or 
compromise on food quality and taste. Our secret are the Nordic berries, 
which grow with the world’s purest water and air, under the midnight sun 

that ripens them day and night. Not only are they super healthy – they 
also taste amazing.
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Small, efficient stores

Our store concept stands out even with fewer square meters. 
Bär Bar fits in 15-60m2 store space in shopping centre aisles 
and city center brick and mortars.

Our staff needs ~15m2 to operate the store and rest of the 
space is reserved for 6-20 customer seats. Even with 15m2

shopping centre aisle location, we will fit a few customer 
seats into the store frame. We cope with limited kitchen 
equipment and need only water, plumbing and electricity to 
operate. Small store concept and modest technical 
requirements allow us to operate highly efficient stores.

Average rent of our brick and mortar stores is less than 5% 
of turnover (vs industry average of 10-15%).

Efficient use of space helps us offer profitable home delivery 
through Foodora, Wolt and other food delivery services, 
while still providing superior customer experience for walk-in 
customers.
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Serving affluent, 
demanding target group

Fast

Delicious

Healthy

Convenient 
location or 
delivery

Premium 
quality

Photogenic 
products

16-35 year 
olds

Quality-
focused

Health-
conscious

Brand loyal

Experience 
expectations

Product 
expectations

Demographics
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Delicious products that make your day 
better

Bär Bowls

Our Bär Bowls are berry based version 
of internationally popular açaí bowls. 

The base is made of thick smoothie that 
can be eaten with a spoon. We finish 
the bowls with beautiful decorations 

using fresh fruits, granola, berries and 
our own caramel sauce.

The bowls are perfect for delicious 
breakfast and snack, or as a light lunch.

Smoothies

Nordic berries are in the core of all of 
our smoothies. Berries that ripe under 

the midnight sun nourished by the 
world’s cleanest water provide an 

unmatched taste.

We complement the berries with oat 
milk, oat yogurt and freshly squeezed 

fruit juices.

Overnight oats

Overnight oats are full of Nordic 
berries, oats and oat milk. They are 
prepared the previous evening and 
make a perfect breakfast the next 

morning.

We give the product a beautiful finish 
with fresh fruits, granola and berries.

Sandwiches

Our sandwiches come are filled with 
tasty ingredients such as our house 

pesto, pulled oats and mozzarella. They 
come in two sizes, one perfect for 

breakfast and another large enough as 
a meal. Sandwiches are grilled to order 

to quarantee the taste.

Coffee and Vitamin Shots

We complement our offering with 
locally sourced coffee and vitamin shots 

made from Nordic berries and ginger. 
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Preferred choice of 
young adults
Our responsible concept focusing around 
understandable health justification has been easy 
to accept among young adults. Combined with 
beautiful products and a witty brand, we receive a 
lot of free word-of-mouth from local influencers 
and customers.



Bär Bar
Company & History
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Brand history

Bär Bar opened the first shop in early 2018 in eastern Helsinki. The new concept 
received admiration, but the chosen location was unfavorable and the shop was 
closed after half a year.

The founders improved the concept, focusing on photogenic product and 
concept design and to serve the growing home delivery business profitably. The 
second shop was opened in a hip region close to central Helsinki in late 2018. 
This time the concept worked like a charm and sales grew steadily month by 
month.

In 2019 five professionals joined Bär Bar as advisors and investors, bringing 
knowhow in retail, marketing and franchising.

Bär Bar was hit with another shock by corona virus in 2020. Quick concept 
development and strong focus on home delivery services enabled Bär Bar to 
turn the initial hit into an advantage and grow 25% in same store sales despite 
corona virus.

In 2021 Bär Bar grew another 30% in same store sales. Bär Bar is expanding with 
own stores and franchising in Finland and was introduced as the only franchising 
concept onboard of cruise ship Viking Line Grace in summer 2021.
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Major milestones

2018 2021

Concept Development

First opening fails. After 
many lessons learned and 

much improvement, 
successful second opening 

in Helsinki.

Growth despite of Corona

Strengthening already-
important home delivery 

sales. Growing +25% 
despite of corona virus.

First franchisers

First franchise store opens 
in Tampere, Finland. Viking 

Line opens a shop inside 
their cruise ship.

Focus on growth

Multiple openings in 
Finland. Looking for 

international partners.
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Key people

JASMIINA VILPPONEN
FOUNDER

MSc in Business Administration and 
Master in Laws. Previously managed 

the marketing operations of St1, Shell 
and HelmiSimpukka chains, COO 

position at marketing agency Dingle 
and M&A law as a legal council at 

Ahlström Capital. 

PETRI VILPPONEN
FOUNDER

MSc in Business Administration. 
Previously CMO at a technology 

company giosg.com, that raised 4,5 
million euros of funding and 

concentrated on the UK and Swedish 
markets, and as a Account Director at 

Dingle. 

JUHA-PETTERI KUKKONEN
PARTNER & ADVISOR

Former co-owner and Chief Creative 
Officer of Kaslink, Finnish Oat Milk and 
dairy producer that was sold to Fazer in 

2019.

JUHO JOKINEN
PARTNER & ADVISOR

Founder of Dingle, a social media 
marketing agency that operated in 

Finland and Sweden and was sold to 
Aller Media.

ASKO HÄNNINEN
PARTNER & ADVISOR

Board professional, legal council and 
franchise business expert in multiple 

industries.

MARKKU VÄISÄNEN
PARTNER & ADVISOR

Service industry professional with strong 
experience in service delivery, strategy 

and SMB finacning in multiple 
industries.

MARKKU KOSONEN
PARTNER & ADVISOR

CEO of M Room, a barber chain of over 
200 barbers in 5 countries. Chairman of 

Finnish Franchising Association.



Thank 
You!

@barbarberries


